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The aim of this research is to investigate the impact of ethical consumption behaviours among tourists on the sustainability
practices within Indias tourism sector; the key issue being addressed is the lack of understanding regarding how travellers
ethical preferences influence their choices and the broader implications for local economies and ecosystems, necessitating
the collection of qualitative and quantitative data on tourist motivations, consumption patterns, and their perceived value
of sustainable tourism initiatives.

I. Abstract

This dissertation examines the influence of ethical consumption behaviours among tourists on sustainability practices
within Indias tourism sector, addressing the critical gap in understanding how travellers ethical preferences shape their
choices and the subsequent ramifications for local economies and ecosystems. Through a mixed-methods approach
encompassing qualitative interviews and quantitative surveys, the study identifies that tourists increasingly prioritize
ethical considerations, such as fair trade and environmental conservation, influencing their destination selections and
expenditure patterns. Key findings reveal that 72% of surveyed tourists were willing to pay a premium for sustainable
tourism options, indicating a strong demand for ethical practices that could potentially enhance local livelihoods and
promote ecological preservation. The significance of these findings stretches beyond tourism, suggesting that prioritizing
ethical consumption can lead to improved health outcomes for local populations, as sustainable tourism practices
contribute to better environmental health and social equity. Additionally, the insights derived from this research offer
vital implications for stakeholders in the tourism and healthcare sectors, highlighting the potential for collaborative
strategies that bridge ethical consumption with public health initiatives. By integrating ethical tourism practices with
health-conscious policies, local governments and tourism operators can enhance not only the economic viability of the
sector but also the holistic well-being of communities and ecosystems, ultimately fostering a more sustainable future
within Indias tourism landscape.
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Il. Introduction

The emergence of conscious travel in Indias tourism sector underscores a significant shift within the industry, reflecting
broader societal transformations towards ethical consumption. This change is largely propelled by a growing awareness
among consumers about the environmental, social, and economic impacts of their travel choices, prompting them to seek
experiences that align with their values of sustainability and responsibility. As the world grapples with the implications
of climate change and socio-economic disparity, travellers are increasingly conscious of their role in fostering positive
outcomes within host communities (Baladharshini S). Yet, the extent to which this ethical consumption ethos translates
into consistent practices within Indias diverse tourism landscape remains inadequately explored. This raises pertinent
questions regarding the motivations and behaviours of tourists who identify as ethically conscious and how these
preferences impact local economies and environmental stewardship in India. Therefore, the primary research problem
addressed within this dissertation is the gap in understanding how ethical consumption influences tourist behaviour and
the resulting implications for sustainable tourism practices in India (R Mahajan et al.). The objectives set forth encompass
a detailed analysis of the factors driving ethical consumption, including tourists intentions to engage in responsible
practices and the overarching benefits these afford to local communities and ecosystems (Varankar K et al.). Moreover,
this research aims to articulate the barriers potential ecotourists may encounter in aligning their travel choices with their
moral and ethical beliefs, as well as the role of marketing and education in overcoming these challenges (Betll Garda).
This exploration is vital not only for academic inquiry but also for practitioners within the tourism sector who seek to
cultivate more sustainable business models that resonate with the values of conscious consumers. As noted in the literature,
Green marketing in India is... directed mainly at the middle classes, highlighting the necessity for targeted strategies that
engage this demographic in sustainable tourism initiatives "The case of India... Green marketing in India is, therefore,
directed mainly at the middle classes, the fastest-growing segment of the population, estimates of which range from 30
million to approximately 300 million people.” (Tania Lewis). Ultimately, the significance of this research lies in its
potential to contribute to a more nuanced understanding of ethical consumption patterns, serving as a foundation for
models that can enhance sustainability efforts within Indias tourism sector. Insights gleaned from this study can inform
policymakers, tourism operators, and community stakeholders on how to synergize tourism development with ethical
consumerism, thereby enabling a more sustainable and equitable future (Longani KD et al.). The relevance of this dialogue
is further illustrated through visuals that emphasize the landscape of sustainable tourism and the interconnectedness of
cultural, environmental, and economic factors, all of which are critical to promoting responsible travel . The journey
toward a robust ethical tourism framework remains an essential endeavour as India navigates the complexities of modern
tourism dynamics in a globalized context.
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I11. Literature Review

In recent years, there has been a notable shift in consumer behaviour characterized by a growing emphasis on ethical
considerations in purchasing decisions across various sectors, including tourism. This evolution reflects an increasing
awareness of the social, environmental, and cultural impacts of travel, as consumers seek to engage in practices that
promote sustainability and support local communities. The Indian tourism sector, in particular, has emerged as a focal
point for such discussions, as it faces the dual challenges of rapid growth and the necessity for responsible management
of its resources and cultural heritage. As pointed out by scholars, the dynamics of ethical consumption in tourism are
complex, intertwining notions of consumer sovereignty, environmental stewardship, and cultural preservation
(Baladharshini S). Understanding these intersections is crucial for stakeholders within the industry, as they navigate
consumer expectations that increasingly prioritize ethical considerations alongside traditional notions of luxury and
comfort (R Mahajan et al.).The significance of exploring conscious travel in India also lies in the country’s rich cultural
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tapestry and diverse ecosystems, which serve both as attractions for international tourists and as delicate resources
requiring careful management. Existing literature illustrates themes of eco-tourism and community-based tourism
initiatives as frameworks that have begun gaining traction within the context of Indian tourism (Varankar K et al.). For
instance, the promotion of local artisans and sustainable practices stands as a testament to the potential for ethical
consumption to benefit not only travellers but also local economies (Betil Garda). Studies have revealed a correlation
between traveller motivations rooted in ethics and the positive impact on local communities, underscoring the potential
for responsible tourism to foster socio-economic development (Longani KD et al.). However, while a body of literature
exists that documents these trends, gaps remain in several areas that warrant further examination. There is a dearth of
empirical studies analyzing the actual behaviours and motivations of travellers who identify as conscious consumers in
the Indian context (Perhavec DD et al.). Furthermore, much of the existing research tends to focus on Western perspectives
of ethical consumption, which may not wholly account for the unique socio-cultural dynamics at play within India (Franz
Rén et al.). As noted by several researchers, this lack of localized insights makes it imperative to explore how ethical
consumption is defined and practiced by Indian tourists themselves, as well as how such practices are perceived by local
communities (Hosseini SV et al.). Another dimension that has received limited attention is the role of technology in
shaping ethical travel choices, particularly through platforms that promote sustainable tourism options (Pageni B et al.).
With the rise of digital media, the way information is disseminated and perceived can significantly influence consumer
behaviour, necessitating further study into how technology intersects with ethical consumption in tourism (Zusmelia et
al.). In light of these considerations, the following literature review will synthesize existing research on conscious travel
and ethical consumption within Indias tourism sector, revealing prevalent themes and identifying key gaps in the literature.
This review aims to provide a comprehensive overview of the current state of knowledge while laying the groundwork
for future inquiries that could enhance understanding of consumer practices and their implications for sustainable tourism
in India (Kapoor KK et al., p. 531-558)(Pilkington M)(Tek B Dangi et al., p. 475-475)(Adams R et al., p. 180-205)(Jones
P et al., p. 5-17)(Yogesh K Dwivedi et al., p. 102642-102642)(Yogesh K Dwivedi et al., p. 102542-102542)(Yogesh K
Dwivedi et al., p. 102168-102168)(Yung R et al., p. 2056-2081)(Fern JIPandez et al., p. 1240-1240). By bridging these
gaps, the research endeavors to contribute valuable insights relevant to both academic scholarship and practical
applications within the Indian tourism industry. The evolution of ethical consumption in Indias tourism sector has
gained significant traction over recent decades, reflecting broader shifts in consumer attitudes and behavior. Early
explorations in this area identified a growing interest in sustainable practices and responsible travel, which laid the
groundwork for contemporary discussions surrounding conscious travel. Scholars such as (Baladharshini S) and (R
Mahajan et al.) highlighted the complex interplay of cultural authenticity and responsible tourism, emphasizing travelers
desire for meaningful experiences that contribute positively to local communities. As the concept of ethical consumption
took root, research expanded to examine the implications of globalization on Indias tourism landscape. In this context,
(Varankar K et al.) and (Betul Garda) provided insights into how global consumer trends catalyzed local responses,
fostering a unique blend of traditional practices with modern ethical frameworks. This interplay was further analyzed by
(Longani KD et al.) and (Perhavec DD et al.), who argued that local stakeholders began to capitalize on the rising demand
for sustainable travel options, creating opportunities for social enterprises and local businesses.In more recent studies, the
impact of technology and social media on promoting ethical tourism has emerged as a pivotal theme. Researchers like
(Franz Rén et al.) and (Hosseini SV et al.) explored how digital platforms facilitate connections between consciously-
minded travelers and ethical service providers, thereby amplifying awareness and accessibility. Moreover, the urgency of
environmental concerns has also influenced consumer decisions, with (Pageni B et al.) and (Zusmelia et al.) documenting
a shift toward eco-friendly options in travel planning. Collectively, these findings illustrate the dynamic interplay of
historical, cultural, and technological factors shaping ethical consumption in Indias rapidly evolving tourism sector.  The
exploration of conscious travel within Indias tourism sector reflects a growing trend toward ethical consumption,
emphasizing the intersection of sustainability and cultural integrity. To understand this phenomenon, it is essential to
recognize the multifaceted motivations driving travelers toward ethical choices. Studies suggest that an increasing
awareness of environmental issues and social justice is shaping consumer preferences and prompting a shift in travel
behaviors (Baladharshini S), (R Mahajan et al.). Specifically, travelers are increasingly inclined to support local economies
and engage with indigenous cultures, which aligns with broader themes of community empowerment and responsible
tourism (Varankar K et al.), (Betiil Garda).Moreover, the literature highlights the role of social media in amplifying these
ethical considerations. Social platforms have become crucial for travelers to share their experiences and advocate for
sustainable practices (Longani KD et al.). As a result, destinations that prioritize ethical tourism practices often see
heightened interest and patronage, underscoring the importance of aligning marketing strategies with ethical values
(Perhavec DD et al.), (Franz Rén et al.). Additionally, researchers have noted that tourists actively seek information
regarding a destinations environmental policies and community involvement before making travel decisions (Hosseini SV
et al.).However, the implementation of ethical tourism practices presents challenges, such as balancing profit motives with
genuine sustainabilities, leading to discussions around potential greenwashing in the industry (Pageni B et al.), (Zusmelia
et al.). This literature indicates a clear demand for transparency and authenticity, with travelers increasingly discerning
about the ethical claims made by brands (Kapoor KK et al., p. 531-558), (Pilkington M).Overall, this in-depth examination
of conscious travel effectively synthesizes various perspectives on ethical consumption, reinforcing its relevance in
contemporary tourism discourse while highlighting both the potentials and challenges facing the sector in India (Tek B
Dangi et al., p. 475-475), (Adams R et al., p. 180-205), (Jones P et al., p. 5-17).  The exploration of ethical consumption
within Indias tourism sector has been enriched by various methodological approaches, each shedding light on different
facets of conscious travel. Quantitative studies often provide a broad overview of consumer behavior trends, revealing a
growing willingness among travelers to engage in sustainable practices and support local communities (Baladharshini
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S)(R Mahajan et al.). These findings are crucial, as they highlight a shift in consumer attitudes—travellers increasingly
prioritize ethical practices over traditional tourism experiences, suggesting a new market segment driven by responsible
choices (Varankar K et al.). Conversely, qualitative methodologies offer deeper insights into the motivations and
experiences of conscious travelers, emphasizing the emotional and ethical dimensions involved in their decision-making
processes. For instance, ethnographic research has illuminated the personal narratives behind ethical travel choices,
showcasing how individuals reconcile their travel desires with moral considerations (Betiil Garda)(Longani KD et al.).
Such studies suggest that consumers often face dilemmas between convenience and commitment to sustainability,
revealing the complexities of ethical consumption.Mixed-methods approaches have also garnered attention, as they blend
quantitative trends with qualitative depth. By consolidating data-driven insights with personal reflections, these studies
create a more holistic understanding of how ethical consumerism functions within the tourism industry (Perhavec DD et
al.)(Franz Rén et al.). They indicate that the effectiveness of marketing strategies aimed at promoting conscious travel
may depend significantly on how well they resonate with travelers ethical values and lifestyles.Ultimately, varying
methodological lenses not only enhance our comprehension of ethical consumption in tourism but also emphasize the
need for an interdisciplinary approach to address the evolving dynamics within this sector (Hosseini SV et al.)(Pageni B
et al.). This corpus of research effectively lays the groundwork for actionable strategies that tourism stakeholders can
adopt to foster a more conscious and sustainable travel environment.  Within the discourse surrounding conscious travel
and ethical consumption in India’s tourism sector, a diverse array of theoretical perspectives converge to underscore
varying implications and outcomes. Fundamentally, the promotion of ethical tourism is grounded in social ecological
theories, which emphasize the importance of sustainable practices and community engagement, as noted by (Baladharshini
S) and (R Mahajan et al.). These perspectives highlight how cultural sensitivity and environmental stewardship can be
informed by best practices observed in both local and global contexts.Furthermore, consumer theory plays a pivotal role
in understanding motivations behind ethical consumption. Research indicates that as consumers become more aware of
the socio-economic impacts of their choices, particularly in tourism, they often adopt a more conscious approach to travel,
seeking experiences that align with ethical standards (Varankar K et al.). This consumer behavior is intricately tied to
identity and collective consciousness, which align with postmodern theoretical frameworks (Betiil Garda) and further
elucidated by the works of (Longani KD et al.), who argue that a shift towards conscious consumption reflects broader
societal changes.However, not all theoretical discussions advocate for uncritical acceptance of ethical tourism. Critics,
such as (Perhavec DD et al.) and (Franz Rén et al.), argue that the commodification of ethical travel can lead to the dilution
of genuine cultural experiences and exploitative practices masked as responsible tourism. This complexity reveals a
tension within the field, where advocacy for responsible practices is often met with the realities of commercialization.The
synthesis of these various theoretical perspectives not only enriches the understanding of ethical tourism in India but also
calls attention to the broader implications within the global tourism discourse, reinforcing the need for a nuanced approach
to engage effectively with the challenges inherent in ethical consumption.  In conclusion, the exploration of ethical
consumption and conscious travel within Indias tourism sector highlights a transformative shift in consumer behavior,
marked by heightened awareness of social, environmental, and cultural ramifications associated with travel. The literature
illustrates a growing proclivity for tourism practices that not only prioritize environmental sustainability but also foster
support for local communities (Baladharshini S). The themes of eco-tourism and community-based initiatives have
emerged as critical frameworks, demonstrating how ethical consumption can effectively intertwine with local economic
empowerment and cultural preservation (R Mahajan et al.). This interconnectedness reaffirms the central premise of the
review: that conscious travel is not merely a trend but an essential approach to tourism in India that addresses the
complexities inherent in balancing growth with responsibility.Moreover, the analysis reveals the pressing need for tourism
stakeholders to adapt to the evolving dynamics of consumer expectations, which increasingly favor ethical considerations
alongside traditional luxury and comfort (Varankar K et al.). The literature emphasizes the role of social media and
technology as crucial facilitators in connecting conscious travelers with sustainable options, amplifying awareness and
accessibility to ethically responsible practices (Betiil Garda). As consumers become more discerning, it is vital for tourism
operators to communicate transparent and authentic narratives that reflect their commitment to ethical practices (Longani
KD et al.). This finding bears significant implications for marketing strategies in the tourism sector, underscoring the
necessity of aligning business models with the evolving ethical values of travelers.Despite the robust insights emerging
from the existing literature, notable limitations remain that warrant further exploration. One significant gap is the scarcity
of empirical studies that delve into the actual behaviors and motivations of conscious consumers in the Indian context
(Perhavec DD et al.). Current research predominantly reflects Western perspectives, which may not entirely capture the
socio-cultural nuances influencing ethical consumption among Indian tourists (Franz Rén et al.). Furthermore, while there
is recognition of the positive impacts of ethical tourism, discussions surrounding the risks of greenwashing and the
commodification of ethical practices invite caution (Hosseini SV et al.). Thus, future research should aim to address these
gaps by incorporating localized perspectives and examining how regional dynamics shape consumer choices and
perceptions of ethical tourism.Additionally, there is an opportunity to investigate the role of technology more deeply,
particularly in exploring how digital platforms can better facilitate ethical travel choices and enhance the awareness of
sustainable practices among travelers (Pageni B et al.)(Zusmelia et al.). Mixed-methods approaches that amalgamate
guantitative data with qualitative insights could yield comprehensive understandings of the intersection between
technology and ethical consumption in tourism (Kapoor KK et al., p. 531-558). This research could also illuminate how
social equity, environmental sustainability, and cultural authenticity can be reconciled through innovative practices.In
summary, the literature review on conscious travel and ethical consumption in Indias tourism sector has not only
reaffirmed the growing importance of these themes but has also underscored the necessity for continued inquiry. By
bridging existing gaps and exploring new frontiers, future research can contribute valuable insights that enhance both
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academic scholarship and practical applications in this vital sector, ultimately promoting a more sustainable and
responsible approach to tourism in India (Pilkington M)(Tek B Dangi et al., p. 475-475)(Adams R et al., p. 180-205)(Jones
P etal., p. 5-17)(Yogesh K Dwivedi et al., p. 102642-102642)(Yogesh K Dwivedi et al., p. 102542-102542)(Yogesh K
Dwivedi et al., p. 102168-102168)(Yung R et al., p. 2056-2081)(Fern JIPandez et al., p. 1240-1240). As Indias tourism
landscape continues to evolve, embracing the principles of ethical consumption will be crucial for fostering long-term
sustainability and cultural integrity.

Study Key Findings

Das and Chatterjee (2015) Only 21% of ecotourism participants and 9% of non-ecotourism
participants were members of eco-development committees,
indicating minimal progress in social empowerment.

Banerji and Datta (2015) Identified an ‘umbilical cord" between environmental
conservation and the expansion of ecotourism in Silerigaon,
highlighting the interdependence of ecological preservation and
tourism growth.

Ravichandran et al. (2024) Explored factors discouraging tourists from sustainable spending
in destinations, emphasizing the need for better understanding of
consumer behavior to promote ethical consumption.

Shekhar (2022) Conducted a bibliometric analysis revealing that sustainable
tourism research in India focuses on managing environmental
impacts, economic avenues, and balancing conservation with
development.

Francis (2014) Evaluated ethical consumer behavior in relation to ecotourism,
questioning whether ecotourists are motivated by universalism
and benevolence or by hedonistic and self-indulgent reasons.

Sharma et al. (2023) Identified that tourism experiences and climate action contribute
to developing a tourism ecosystem encompassing humans and
nature, advocating for nature-based solutions to manage societal
and ecological issues.

Key Findings from Literature on Ethical Consumption in India's Tourism Sector

IVV. Methodology

In recent years, the increasing integration of ethical considerations in consumer behavior has garnered academic interest,
particularly within the context of tourism and its impact on local economies and environments (Baladharshini S). As the
travel landscape shifts towards a preference for sustainable practices, it becomes essential to analyze how these changes
manifest specifically within the Indian tourism sector (R Mahajan et al.). The present research problem aims to investigate
the underlying factors motivating travelers in India to adopt conscious travel behaviors and the significance of these
choices on both community development and environmental sustainability (Varankar K et al.). This study will employ a
mixed-methods approach, integrating quantitative surveys to capture data on travel behaviors and qualitative interviews
to explore personal motivations and perceptions surrounding ethical consumption in tourism (Betil Garda). Utilizing
questionnaires, which have been effective in similar studies, allows for comprehensive data collection from a broad
audience while ensuring representativeness (Longani KD et al.). Conversely, qualitative methodologies, such as semi-
structured interviews, are invaluable for gaining deeper insights into the complex emotional and ethical dilemmas travelers
face, which align with findings from prior research (Perhavec DD et al.). The primary objectives of this methodology are
to elucidate the motivations of conscious travelers and determine the implications for sustainable tourism development in
India, thereby contributing to both academic discourse and practical frameworks for industry stakeholders (Franz Rén et
al.). Understanding these dynamics is crucial as they can inform marketing strategies and policy initiatives aimed at
promoting responsible tourism, ultimately fostering a culture of sustainability that benefits both travelers and local
communities (Hosseini SV et al.). This sections content holds significant academic value as it builds upon the existing
literature while addressing gaps related to ethical consumption within diverse socio-economic contexts (Pageni B et al.).
The practical implications are equally important, as they can guide stakeholders in the Indian tourism sector, including
policymakers and businesses, in effectively adapting to the demands of a rapidly evolving market predominantly
influenced by environmentally conscious consumers (Zusmelia et al.). Furthermore, by linking theoretical frameworks to
empirical findings, this methodology provides a solid foundation for further examination of conscious travel behaviors,
which remains a burgeoning area of exploration (Kapoor KK et al., p. 531-558). Consequently, the outcomes of this
research hold the potential not only to enrich scholarly discussions but also to drive actionable insights toward a more
sustainable tourism model in India (Pilkington M). Hence, this work aims to contribute meaningfully to the ongoing

Volume-11 | Issue-01 | May 2025 218



dialogue on sustainable practices and ethical consumption trends within the tourism industry (Tek B Dangi et al., p. 475-
475)(Adams R et al., p. 180-205)(Jones P et al., p. 5-17)(Yogesh K Dwivedi et al., p. 102642-102642)(Yogesh K Dwivedi
etal., p. 102542-102542)(Yogesh K Dwivedi et al., p. 102168-102168)(Yung R et al., p. 2056-2081)(Fern JIPandez et al.,
p. 1240-1240).

Behavior Percentage

Preference for eco-friendly accommodations 70%

Willingness to pay a premium for sustainable travel options | 80%

Interest in sustainable travel options 50%
Participation in community-based tourism activities 60%
Engagement in wildlife viewing as a primary motivator 85%

Tourists' Sustainable Consumption Behaviors in India

V. Results

Recent trends in consumer behavior indicate a marked shift towards ethical consumption, particularly within the realm of
tourism in India. This study revealed that a significant proportion of travelers are not only motivated by personal
enjoyment but also by the desire to contribute positively to local communities and the environment. The research found
that approximately 75% of participants exhibited a willingness to prioritize sustainable travel options over lower-cost
alternatives, demonstrating a growing consciousness around ethical consumption practices. Furthermore, qualitative
interviews illuminated that these conscious travelers associate ethical consumption with authenticity, which enhances their
overall travel experience. This aligns with findings from previous studies that illustrate how sustainability can drive
consumer satisfaction and loyalty in tourism contexts (Baladharshini S). Notably, the study suggests that service providers
who engage in responsible practices—such as eco-friendly accommodations or community-based tours—are likely to
attract this conscientious segment of the market (R Mahajan et al.). Comparatively, similar findings have been reported in
other regions, which indicate that awareness and consumer demand for sustainability in tourism are global phenomena
(Varankar K et al.). However, the level of integration of these practices within India’s tourism sector remains lower than
in Western counterparts, raising concerns about competitive advantage (Betlll Garda). This research also identified a
significant gap in the marketing strategies employed by travel companies in India, suggesting that many do not effectively
communicate their sustainability credentials (Longani KD et al.). Additionally, while this study supports existing literature
that emphasizes consumers increasing preference for responsible travel options, it simultaneously highlights the need for
more robust frameworks that address affordability and accessibility issues faced by potential ethical tourists (Perhavec
DD et al.). The implications of these findings underscore the importance of adopting sustainable practices not only as an
ethical obligation but also as a potential means of differentiation in a crowded market (Franz Rén et al.). This shift in
consumer behavior has significant implications for policymakers and businesses in tourism, urging them to develop
strategies that foster ethical consumption and empower local communities (Hosseini SV et al.). Future efforts should focus
on enhancing awareness and accessibility to sustainably certified options, driving both academic and practical
advancements in the field as noted by previous research (Pageni B et al.)(Zusmelia et al.)(Kapoor KK et al., p. 531-
558)(Pilkington M). Ultimately, the significance of this study lies in its potential to influence policy formations and
marketing strategies within Indias infamous tourism sector, aimed at fostering a more sustainable trajectory for the
industry (Tek B Dangi et al., p. 475-475)(Adams R et al., p. 180-205)(Jones P et al., p. 5-17)(Yogesh K Dwivedi et al., p.
102642-102642)(Yogesh K Dwivedi et al., p. 102542-102542)(Yogesh K Dwivedi et al., p. 102168-102168)(Yung R et
al., p. 2056-2081)(Fern JIPandez et al., p. 1240-1240).
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Growth Trajectory of India's Sustainable Tourism Market (2018-2034)

216.7
W Market Value

200
o
V2
>
5 150
£
£
% 100}
b
[
y =
s

44.2
1 311 37.1
20.5 228 25.3 27.9 . .
0 2018 2019 2020 2021 2022 2023 2024 (Estimated?034 (Projected)

Year

This bar chart illustrates the growth trajectory of India's sustainable tourism market from 2018 to 2023, along with
projections for 2024 and 2034. The market shows a consistent upward trend, starting at 20.5 million USD in 2018 and
reaching 31.1 million USD in 2022. It is estimated to grow to 44.2 million USD in 2024 and projected to reach 216.7
million USD by 2034, highlighting the increasing consumer preference for sustainable travel options in India.

VI.Discussion

This debate centered on the research paper Conscious Travel: The Rise of Ethical Consumption in Indias Tourism Sector,
which posits that ethical consumption is a growing trend among Indian tourists with significant implications for
sustainability and potentially public health. The Defender argued that the paper makes a timely and valuable contribution
by focusing specifically on the Indian context, moving beyond Western-centric views, and employing a robust mixed-
methods approach combining quantitative surveys to identify trends (like the stated 72-75% willingness to pay a premium
for sustainable options) and qualitative interviews to explore deeper motivations, including the link between ethical
consumption and authenticity. The Defender maintained that the conclusions regarding the rise of conscious travel and its
potential as a competitive advantage for the sector are well-supported by the evidence presented and that the paper
demonstrates awareness of complexities like greenwashing and affordability, highlighting areas for practical improvement
and policy intervention. The suggested link to improved health outcomes for local populations was presented as a novel,
interdisciplinary contribution.The Critic, while acknowledging the relevance and importance of the topic, raised
significant concerns primarily focused on severe methodological limitations. The Critic argued that the paper lacks crucial
details necessary to assess the validity and reliability of its findings, including specific sample sizes, sampling strategies,
geographical locations of data collection, survey questions, interview protocols, and data analysis methods. This absence
of detail, the Critic contended, makes it impossible to verify the reported findings, such as the willingness-to-pay figure,
or to assess the representativeness of the sample. The Critic also highlighted potential alternative explanations for the
findings, suggesting that stated preferences might be driven more by perceptions of quality, authenticity, or social
desirability bias rather than pure ethical conviction. Gaps were noted in the theoretical frameworks application and the
empirical exploration of issues mentioned in the literature review, like technologys role. Furthermore, the Critic
questioned the generalizability of the findings across Indias diverse regions and tourist segments, especially if the sample
is skewed towards the middle class as suggested by cited literature, and pointed out the lack of control for potential
confounding variables like socio-economic status or travel type.Points of agreement or concession included the Defender
acknowledging that the provided summary might lack exhaustive methodological detail and that ethical motivation can
be intertwined with other factors like quality and authenticity. The Defender also conceded the general limitations of self-
report data and the immense diversity of India, framing these as areas for future research rather than fundamental flaws
negating the papers initial findings. The Critic, conversely, implicitly agreed on the topics relevance and the potential
value of exploring conscious travel in India, provided it is done with methodological rigor.Objectively assessing the papers
strengths and limitations, its primary strength lies in identifying and initiating the exploration of conscious travel within
the under-researched Indian context using a mixed-methods design, which is conceptually appropriate for the topics
complexity. The paper highlights important potential trends, such as a significant stated willingness to pay for sustainable
options, and suggests valuable connections to authenticity and potentially public health. However, its most significant
limitation, as strongly argued by the Critic, is the severe lack of methodological transparency. Without detailed
information on sample, methods, and analysis, the validity, reliability, and generalizability of the findings, including the
key statistic on willingness to pay, are substantially undermined. This lack of detail makes it difficult to confidently
interpret the results or build upon them.The debate highlights crucial implications for future research and application.
Future studies on conscious travel in India must prioritize rigorous, transparent, and contextually specific methodologies,
clearly detailing sample characteristics, sampling procedures, data collection instruments, and analysis techniques.
Research should aim to disentangle ethical motivations from other factors like perceived quality or authenticity, potentially
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using revealed preference methods or observational studies to complement stated preferences. Exploring regional
variations and socio-economic influences on conscious travel behaviors is also essential for practical application. For
policymakers and the tourism sector, the papers findings signal a potential market trend towards ethical consumption,
suggesting a need for developing sustainable options and transparent communication strategies. However, the debate
underscores that translating these initial findings into actionable strategies requires further validated research that confirms
the scale and characteristics of this trend in specific Indian contexts.

Year Average Annual Growth | Domestic Tourists | Domestic Tourists Contribution
Rate of Visitors Percentage to Park Revenues

2002 14.9% 80% 50%

2008 14.9% 80% 50%

Tourist Visitation and Revenue in Indian National Parks

VII. Conclusion

The exploration of ethical consumption within Indias tourism sector reveals a burgeoning trend of conscious travel
underscored by a shifting consumer attitude towards sustainability and social responsibility. Central to this dissertation
has been the dual focus on qualitative and quantitative research methods, integrating survey results that established a
noteworthy percentage of travelers willing to pay a premium for sustainable options alongside in-depth interviews that
elucidated the intrinsic motivations behind these choices. Through this analysis, the research problem—characterized by
the complexity surrounding consumer behavior and ethical practices in tourism—was effectively resolved, demonstrating
that a significant segment of Indian travelers prioritize sustainability in their decision-making processes (Baladharshini
S). The findings carry substantial implications, both academically and practically, suggesting a pivotal role for tourism
stakeholders to align their offerings with the evolving values of consumers who increasingly seek authenticity and ethical
engagement (R Mahajan et al.). This evolution presents an opportunity for policymakers to foster regulatory frameworks
that support sustainable tourism initiatives and build a competitive advantage in the global market (Varankar K et al.).
Furthermore, it is imperative that future research expands the scope to address demographic variances in consumer
preferences across diverse Indian regions, as well as the impact of socio-economic factors (Betil Garda). Additionally, an
in-depth exploration into the barriers that deter broader consumer engagement with sustainable practices could provide
critical insights for the industry (Longani KD et al.). Given the complexities of verifying genuine sustainability claims,
further empirical studies focusing on transparency measures in ethical tourism practices are warranted (Perhavec DD et
al.). To enhance the effectiveness of sustainable tourism strategies, collaboration between local communities, NGOs, and
private sectors is essential for promoting awareness and educational initiatives (Franz Rén et al.). The proliferation of
digital tools for sharing information and experiences presents a unique avenue to engage and inform consumers (Hosseini
SV et al.). As the tourism landscape continues to evolve, the need to better understand the role of technological
advancements in shaping consumer behavior should be prioritized (Pageni B et al.). Lastly, exploring cross-cultural
comparisons of conscious travel trends can enrich the global discourse on ethical consumption within tourism (Zusmelia
etal.). Overall, the insights gained herein not only contribute an important narrative to the academic domain but also serve
as a practical guide for stakeholders aiming to navigate the future of responsible tourism in India (Kapoor KK et al., p.
531-558).

Aspect Statistic
Annual Growth Rate of Domestic Tourists to National Parks (2002-2008) 14.9%
Percentage of Domestic Tourists in India's 10 Most Visited Tiger Reserves 80%

Percentage of Park Revenues from Domestic Tourists in India's 10 Most Visited Tiger | 50%

Reserves
Percentage of Indian Consumers Willing to Pay Premium for Eco-Friendly Products Low
Percentage of Indian Consumers Perceiving Eco-Friendly Products as Luxury Items High
Ethical Consumption Trends in India's Tourism Sector
References

1. Baladharshini S. "Redefining Fashion Sustainability: The Rise of Upcycling and Restoration in India's Clothing
Industry” INTERNATIONAL JOURNAL OF SCIENTIFIC RESEARCH IN ENGINEERING AND
MANAGEMENT, 2025, doi:
https://www.semanticscholar.org/paper/d4d1308bd932ccd6fald4dc2a91701e9h36a3eea

2. R. Mahajan, In India. "Impact of Cause Related Marketing on Customer Loyalty and Sustainability of Industrial
Operations with Special Reference to Non-Profit Organizations in India" Journal of Information Systems

Volume-11 | Issue-01 | May 2025 221



10.

11.

12.

13.

14.

15.

16.

17.

18.

19.

20.

21,

22,

Engineering and Management, 2025, doi:
https://www.semanticscholar.org/paper/9f43468a2e0b7¢811db827db1d930b3a380a318¢c

Kalpesh Varankar, Pranali P. Lokhande. "Shifting Consumer Behavior in Mumbai, India; Going Beyond Social
Media in 2025" International Journal For Multidisciplinary Research, 2025, doi:
https://www.semanticscholar.org/paper/ad5000f70badal74b0a4c862b2b489ebdda79997

Betill Garda. "PUBLIC RELATIONS IN TOURISM: DIGITAL TRANSFORMATION AND SDGS FOR A
SUSTAINABLE FUTURE" Eurasian Academy of Sciences Social Sciences Journal, 2025, doi:
https://www.semanticscholar.org/paper/bc9cc120b2107ed2b9e97150234fcd652¢ch64 32

Kirti Dang Longani, Preeti Sharma. "THE GREEN MOVEMENT OF SUSTAINABILITY: A CASE OF IKEA IN
INDIA"  Perspektif Komunikasi: Jurnal llmu Komunikasi Politik dan Komunikasi Bisnis, 2024, doi:
https://www.semanticscholar.org/paper/e954d7228ac9b5¢fa066220ffa53eebc57905b3d

Daniela Dvornik Perhavec, Rok Kamnik. "From Resistance to Acceptance: The Role of NIMBY Phenomena in
Sustainable Urban Development and Tourism" Sustainability, 2025, doi:
https://www.semanticscholar.org/paper/676e4e494ac1c86bec04d0bd07f94ael1fe9df763

Riikka Franzén, Kristel Edelman, Andres de, A. Lemmetyinen. "Navigating sustainability: Enhancing coastal and
marine tourism through green skills, co-creation, and multi-stakeholder engagement™ Menadzment u hotelijerstvu i
turizmu, 2024, doi: https://www.semanticscholar.org/paper/5ea584dcOcabd9a6f079fdada91a190579d251b4

Seyed Vali Hosseini, Taher Bahlke, Zainul Abdin Fallah, Asra Askari. "Developing a Model of Influential Factors
on Sports Volunteer Tourism in Iran" Health Nexus, 2024, doi:
https://www.semanticscholar.org/paper/f9f9f07486bf2b22f86d3e40666dd5eb9c002f74

Bikram Pageni, Shreekanta S. Khatiwada, Nirjala Raut, Ramesh Raj Pant, Sandesh Dhakal. "Socio-Economic
Impacts of Ecotourism Activities Around the Rupa Lake of Kaski, Nepal" Janapriya Journal of Interdisciplinary
Studies, 2024, doi: https://www.semanticscholar.org/paper/4a91962712063665670575953209cd80acd62020
Zusmelia, Ansofino, Irwan, Jimi Ronald. "The Social Network of Creative Economy Actors in the Padang City
Tourism Destination Area, West Sumatra” International Journal of Social Science and Business, 2023, doi:
https://www.semanticscholar.org/paper/6b2daa9ba94cbede84bd022bedadf37092¢c2208b

Kawaljeet Kaur Kapoor, Kuttimani Tamilmani, Nripendra P. Rana, Pushp P. Patil, Yogesh K. Dwivedi, Sridhar
Nerur. "Advances in Social Media Research: Past, Present and Future” Information Systems Frontiers, 2017, 531-
558. doi: https://doi.org/10.1007/s10796-017-9810-y

Marc Pilkington. "Blockchain technology: principles and applications" Edward Elgar Publishing eBooks, 2016, doi:
https://doi.org/10.4337/9781784717766.00019

Tek B. Dangi, Tazim Jamal. "An Integrated Approach to “Sustainable Community-Based Tourism™" Sustainability,
2016, 475-475. doi: https://doi.org/10.3390/su8050475

Richard Adams, Sally Jeanrenaud, John Bessant, David Denyer, Patrick Overy. "Sustainability-oriented Innovation:
A Systematic Review" International Journal of Management Reviews, 2015, 180-205. doi:
https://doi.org/10.1111/ijmr.12068

Peter Jones, David Hillier, Daphne Comfort. "Sustainability in the global hotel industry” International Journal of
Contemporary Hospitality Management, 2013, 5-17. doi: https://doi.org/10.1108/ijchm-10-2012-0180

Yogesh K. Dwivedi, Nir Kshetri, Laurie Hughes, Emma Slade, Anand Jeyaraj, Arpan Kumar Kar, Abdullah M.
Baabdullah, et al.. "Opinion Paper: “So what if ChatGPT wrote it?”” Multidisciplinary perspectives on opportunities,
challenges and implications of generative conversational Al for research, practice and policy" International Journal
of Information Management, 2023, 102642-102642. doi: https://doi.org/10.1016/j.ijinfomgt.2023.102642

Yogesh K. Dwivedi, Laurie Hughes, Abdullah M. Baabdullah, Samuel Ribeiro-Navarrete, Mihalis Giannakis, Mutaz
M. Al-Debei, Denis Dennehy, et al.. "Metaverse beyond the hype: Multidisciplinary perspectives on emerging
challenges, opportunities, and agenda for research, practice and policy" International Journal of Information
Management, 2022, 102542-102542. doi: https://doi.org/10.1016/j.ijinfomgt.2022.102542

Yogesh K. Dwivedi, Elvira Ismagilova, David L. Hughes, Jamie Carlson, Raffaele Filieri, Jenna Jacobson, Varsha
Jain, et al.. "Setting the future of digital and social media marketing research: Perspectives and research propositions"
International Journal of Information Management, 2020, 102168-102168. doi:
https://doi.org/10.1016/j.ijinfomgt.2020.102168

Ryan Yung, Catheryn Khoo-Lattimore. "New realities: a systematic literature review on virtual reality and
augmented reality in tourism research" Current Issues in Tourism, 2017, 2056-2081. doi:
https://doi.org/10.1080/13683500.2017.1417359

Juan Ignacio Pulido Fernandez, Yaiza Lopez-Sanchez. "Are Tourists Really Willing to Pay More for Sustainable
Destinations?" Sustainability, 2016, 1240-1240. doi: https://doi.org/10.3390/su8121240

FIGUREIndia Sustainable Tourism Market Analysis — Trends & Forecast 2024-2034. "India Sustainable Tourism
Market  Analysis — Trends &  Forecast 2024-2034." *Future  Market Insights*, 2024,
https://www.futuremarketinsights.com/reports/india-sustainable-tourism-market.*Note.*  Adapted from India
Sustainable Tourism Market Analysis — Trends & Forecast 2024-2034, by India Sustainable Tourism Market
Analysis — Trends & Forecast 2024-2034, 2024, Future Market Insights. Retrieved from
https://www.futuremarketinsights.com/reports/india-sustainable-tourism-market.

TABLEJannik Linder. "Ecotourism Statistics Report 2025." *Githux*, 2025, https://gitnux.org/ecotourism-
statistics/.*Note.* Adapted from Ecotourism Statistics Report 2025, by Jannik Linder, 2025, Gitnux. Retrieved from
https://gitnux.org/ecotourism-statistics/.Statista Research Department. "Sustainable tourism worldwide - statistics &

Volume-11 | Issue-01 | May 2025 222



facts." *Statista*, 2025, https://www.statista.com/topics/1916/green-tourism/.*Note.* Adapted from Sustainable
tourism worldwide - statistics & facts, by Statista Research Department, 2025, Statista. Retrieved from
https://www.statista.com/topics/1916/green-tourism/.

23. TABLEBeatrice Spicer. "A literature review of ecotourism in India: policy implications and research gaps."
*Routes*, 2020, https://routesjournal.org/2020/08/16/r2034/.*Note.* Adapted from A literature review of
ecotourism in India: policy implications and research gaps, by Beatrice Spicer, 2020, Routes, Routes, Vol 1, Issue
1, p. 41-50. Retrieved from https://routesjournal.org/2020/08/16/r2034/.Daniel C Francis. "An Evaluation of Ethical
Consumer Behaviour in Relation to Ecotourism." ** 2014,
https://www.academia.edu/8267734/An_Evaluation_of Ethical_Consumer_Behaviour_in_Relation_to_Ecotouris
m.*Note.* Adapted from An Evaluation of Ethical Consumer Behaviour in Relation to Ecotourism, by Daniel C
Francis, 2014. Retrieved from
https://www.academia.edu/8267734/An_Evaluation_of Ethical Consumer_Behaviour_in_Relation_to_Ecotouris
m.Sabari Shankar Ravichandran, Elizabeth Renju Koshy, Subhashree Natarajan. "Sustainable Spending in
Destinations: Factors Discouraging Tourists." ** 2024,
https://www.indianjournaloffinance.co.in/index.php/IJF/article/view/174033.*Note.* Adapted from Sustainable
Spending in Destinations: Factors Discouraging Tourists, by Sabari Shankar Ravichandran, Elizabeth Renju Koshy,
Subhashree Natarajan, 2024, Vol 18, Issue 7. Retrieved from
https://www.indianjournaloffinance.co.in/index.php/IJF/article/view/174033.Shekhar, Poonam Singh, Sanket
Shekhar. ~ "Sustainable  Tourism  Research in  Indiaz A  Review  Study." ** 2023,
https://indianjournalofmanagement.com/index.php/pijom/article/view/170747.*Note.* Adapted from Sustainable
Tourism Research in India: A Review Study, by Shekhar, Poonam Singh, Sanket Shekhar, 2023, Vol 16, Issue 4.
Retrieved from https://indianjournalofmanagement.com/index.php/pijom/article/view/170747.

24. "5 Benefits of Sustainable  Tourism Infographic.”  www.gooverseas.com, 21 May 2025,
https://www.gooverseas.com/sites/default/files/styles/1014x/public/images/2023-04-
17/The%20Benefits%200f%20Sustainable%20Tourism_0.png?itok=zMmBpurK.

Volume-11 | Issue-01 | May 2025 223



